






Mobile broadband makes a solid business case

Broaden your business

When 3 Sweden launched mobile broadband based on HSPA, they doubled 

their PC card customer base in a month. Five months later, they had increased 

their data business subscriber base tenfold. And with bundles offering note-

books with built-in HSPA modules and mobile broadband services in one easy-

to-buy package, the market is continuing to grow.

HSPA-based mobile broadband is the solution of choice for operators that want to get 

more out of broadband. The huge numbers of users, together with reasonable investment 

costs of mobile broadband, add up to an excellent business case. And it’s the same story 

for both operators that already have fi xed and mobile operations as for mobile operators 

that are considering a move into the broadband market. Depending on strategies, services 

and structures, there are lots of possibilities for different product packaging and pricing 

schemes. And mobile broadband can successfully be bundled together with fi xed services 

to create exciting converged offerings.

 



A complete ecosystem 
and economies of scale

Full Service Broadband helps 
operators stay competitive
More and more of what’s happening is based on broadband communication 
that offers anywhere, anytime access to a wide variety of services – on a 
world of different devices. And universal access combined with unparalleled 
cost effectiveness is exactly what Full Service Broadband is all about.  
	
Full Service broadband lets operators combine a strong and highly profit-
able connectivity business with a role as a value-added channel provider 
with new  multimedia services. It lets operators approach new business 
partners, such as the media and advertising industries, application develop-
ers and device vendors with an offering of unique distribution channels and 
new mass markets.

With over 245 commercial HSPA networks in operation in more than 110 countries and 

well over one thousand different HSPA-enabled devices commercially available*, the 

market is now well established. But it’s still growing fast. The strong market pull for 

mobile broadband that we’re currently experiencing has created an expansive mobile 

broadband ecosystem made up of device makers, network vendors, application devel-

opers and enterprises. And with this strong industrial – and political – commitment, as 

well as unparalleled economies of scale, the double-digit growth of HSPA networks will 

undoubtedly continue. 

A common identity for mobile broadband

The joint industry initiative Common Identity for Mobile Broadband (CIMB) has the overall 

objective of driving the global mobile broadband market by creating consumer awareness 

for built-in mobile broadband. Ericsson is a key player and many operators and 

device manufacturers are involved in the initiative. Lenovo, Toshiba, LG and 

Dell all use Ericsson mobile broadband modules in their products 

and services. Other partners involved are Intel and Microsoft.

* January 2009 according to the GSM Suppliers’ Association 



At the heart of Ericsson’s solutions for mobile broadband lie our HSPA capabilities. 

Together with other parts of Ericsson Full Service Broadband, such as solutions for deep 

fi ber access, HSPA lets operators meet all types of customer needs. In addition, we have 

gained extensive experience as the undisputed world leader in mobile broadband. In Janu-

ary 2009, 115 out of 247 HSPA-enabled networks were powered by Ericsson. We’ve also 

gathered knowledge from business case workshops with operators all over the world.

Three technologies – one system 
With our radio solutions, you don’t have to worry about the potential cost of running three radio 

technologies. The RBS 6000 lets you build one radio network providing EDGE, HSPA and LTE. BSC 

and RNC functionality can also be run in the same common controller. One RBS can already sup-

port 1000 high-volume, mobile broadband users and that capacity will soon to be doubled using 

the current radio spectrum.

Supercharging growth with HSPA
Today, HSPA offers commercially-proven downlink rates of up to 21Mbps. This year we’ll see 42Mbps, 

and 84Mbps in 2010. 3GPP technologies continue to evolve. There’s a clear roadmap for reaching 

150Mbps or more with HSPA Evolution and even higher speeds with LTE, moving on towards a target 

of 1Gbps. With speeds of up to 1 Mbps, EDGE offers the possibility to provide a fallback to HSPA and 

service continuity in areas where HSPA or LTE have not yet been built.

A mobile backhaul to match
Users will not experience a 7,2 or 21 Mbps service if you can’t provide that speed back from the 

base station site to the switching sites. So the mobile backhaul is one of the fi rst areas that needs 

to be upgraded to support mobile broadband. The traditional solution of leased 2Mbps links usually 

A partner for profi t 
Technology leadership and business insights

ends up becoming too costly for mobile broadband backhaul. The way to go is IP over Ethernet. An 

Ethernet/IP backhaul is also a good preparation for LTE – LTE runs exclusively on it. All Ericsson 

radio and core products can be equipped with interfaces to run on Ethernet – readying them for a 

cost-effi cient migration.

Keeping heavy users happy and under control
From experience, we know that a limited number of users generate a very larger part of the total 

traffi c. To handle this, many operators have tried schemes to limit user throughput (for instance to 100 

kbps) when usage exceeds a fair-use threshold. This tends, however, to generate unhappy users. A 

better way of handling the situation is to give users that have exceeded the threshold a lower priority. 

In this way, normal users will not be blocked by heavy users, but heavy users can still use network 

capacity when it’s available.

Creating a profi table business
Ericsson works with operators worldwide to help them offer the best possible end-user experience 

in the most cost-effective manner. All to ensure a continued growth in mobile broadband revenues. 

With more than 30,000 consultants, we identify mobile broadband business opportunities, evaluate 

network performance and create operational readiness.


