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The Lars Magnus Ericsson story

Communication Is a
basic human need
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An all-communicating world

Mobile communications today
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Global market development
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Mobile subscriptions 2005-2012
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4.5 b. subscriptions in 2010
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Our way of communicating changes
rapidly

Mobile users to*:
Spend USD 13.5 b on digital music, up 23%
Send 1.9 b. video messages, up 90%

Receive 2.6 b. on-demand videos, up 73%
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My first e-mall News streaming on handsets starts
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*Source: Strategy Analytics, Gartner, eMarketer
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Traffic growth driven by TV, video and internet
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The traditional operator business model

From simple...
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New operator business models emerging

To more complex
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Learn | ng SOIUtionS: an end-to-end competence and performance

plan that is linked to telecom business and operational needs.
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Benefits of mLearning within
telecoms industry

= |ncreases ARPU

= Familiarises customers with new
services faster such as IPTV, MMS

= Creates customers in areas with
low fixed line and computer
Infrastructure penetration

= Stimulates use of additional
services e.g. bulk SMS for
educational institutions
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A case study

Ericsson’s Learning Solutlons for ARPU growth
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