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Corporate Responsibility Report 2007

This printed report summarizes our Corporate Responsibility (CR) per-
formance for 2007. Our focus is on how communications technology can
bring most benefit to society around the world, every day, everywhere.

Online information

Our printed report is available to download online and we have put
additional information on our website at

| www.ericsson.com/corporate_responsibility]

The web pages follow the chapter titles of this report, to help you find the
information you need. The navigation buttons on the right of the web pages
can direct you to further information not included in the printed report.

About this report

This report covers the period January 1, to December 31, 2007. Unless
otherwise stated all information pertains to activities undertaken in 2007.
Our last Corporate Responsibility Report, covering activities in 2006, was
published in April 2007.

The report covers the Ericsson Group, i.e. Telefonaktiebolaget LM Ericsson
and its subsidiaries, and also gives performance highlights from our joint
venture Sony Ericsson.

We have used the Global Reporting Initiative (GRI) G3 guidelines when
compiling this report. A complete GRI compilation appears online. An
overview of our United Nations Global Compact Communications on
Progress (UNGC COP) is printed on pages 38 and 39 and appears in
full online.

This printed report and the GRI indicators that appear online have been
assured by Det Norske Veritas (DNV). The assurance statement can be
found on page 41, and extracts from DNV's findings are included on vari-
ous pages throughout the report. Sony Ericsson information was not in-
cluded in the assurance by DNV.

If you would like to give us feedback or ask questions about any aspect
of our corporate responsibility activities, please contact us at
\Corporate.responsibilit\/@eriosson.com \

Please see our Annual Report 2007 for more information on Ericsson's
organizational structure (p. 10-19, 153), nature of ownership and legal
form (p. 138,146), subsidiaries (p. 121) and any significant changes re-
garding size, structure or ownership during 2007 (p. 3, 37, 96, 138). Our

Annual Report is available at | www.ericsson.com/investors |
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About Ericsson. Ericsson is the world’s leading provider of technology and
services to telecom operators. The market leader in 2G and 3G mobile tech-
nologies, Ericsson supplies communications services and manages networks
that serve more than 185 million subscribers. The Company's portfolio comprises
mobile and fixed network infrastructure, and broadband and multimedia solutions
for operators, enterprises among others. The Sony Ericsson joint venture provides
consumers with feature-rich personal mobile devices. Ericsson is advancing
“communication for all” through innovation, technology, and sustainable business
solutions. With customers in 175 countries, more than 74,000 employees generated
revenue of USD 27.9 billion (SEK 188 billion) in 2007. Ericsson was founded in
1876 and is headquartered in Stockholm, Sweden.

Every day actions that count. At Ericsson we have a vision - to be the prime
driver in an all-communicating world. This vision shapes the way we work around
the world. We provide communications technology for people everywhere, mak-
ing it possible for them to enhance and improve their lives at any given moment.

At Ericsson, being responsible is part of the way we live and work every day.

On the following pages of this report and on our website, you can read about
Ericsson’s impact, our responsibilities and performance around the world. Our
aim is to demonstrate the real results that we have achieved through Corporate
Responsibility initiatives that both maximize social benefit and minimize potential risk

to our Company and our stakeholders. We believe it's everyday actions that count.




Our founder, Lars Magnus Ericsson,
believed that communication is a
basic human need — Nno matter
where people live or what their social
status. This philosophy is still alive
in the Company today and Ericsson
has been committed to delivering
penefits to society through commu-
nications for over a century.

Our vision of being a prime driver in an all-communicating world
links our corporate responsibility (CR) commitments directly to our
culture and our core business. As the world’s leading telecommu-
nications provider, our approach to corporate responsibility is that
our core technology can deliver economic, social and environmen-
tal benefits to societies around the globe. We focus these efforts
around enabling communication for all and creating innovative
energy solutions to combat climate change.

Communication for all

We are helping to create a world in which all people can have
affordable access to basic services that can improve livelihood,
enable access to health care and education, provide information
and entertainment, and more — a world in which everyone can take
part in a borderless and global information society. These beliefs
form the basis of our ambition of communication for all. With the
rapid deployment of affordable mobile networks and broadband
technology in emerging markets, we have come far in this ambition,
continuing to make that basic human need identified by our

founder a reality. The CR projects we initiated during 2007 reflect
our commitment to the Millennium Development Goals (MDGs),
and include our commitment to the Millennium Villages, Columbia
University’s Earth Institute and its visionary leader Jeffrey Sachs.
We have also worked with refugees in northern Uganda, with
safety and security on Lake Victoria, and on demonstrating the
benefits of mobile broadband in India. In all cases our projects
demonstrate that support for the MDGs is both a corporate
responsibility as well as simply good business.

The climate change challenge

Another key aspect of our work this year continues to be a focus
on addressing climate change. We are a leader in communications
technology. We are using that position and the expertise of our
people to continue to develop practical solutions to the energy
usage in our products. We are also exploring the ways that com-
munications technology itself can support our customers and their
subscribers to reduce their carbon footprint. Broadband technol-
ogy changes our lives, improves the economy, and at the same



time is presenting us with countless opportunities for other sectors
to offset their carbon footprint — the challenge ahead is to start to
measure these offsets and apply them more broadly to the devel-
opment of more sustainable societies. Despite these opportunities,
it remains a sobering fact that it is the poorer countries around the
world that are the most vulnerable to the effects of climate change.
We are therefore committed to build on this work, find synergies
with our projects supporting human rights and encourage a unified
approach to the challenge of global equity.

Innovating energy efficiency

This year has seen many positive developments in the area of
sustainable energy solutions. We launched our Base Transceiver
Station (BTS) Power Savings feature, that during periods of low
network traffic puts the radio resources of the network that are not
being used in standby mode, thereby signficantly reducing energy
use. We continue to promote the use of renewable energy at our
sites and we have a much greater understanding of our, and our
sector’s, carbon footprint through our advanced and ongoing life-
cycle assessment research. At the same time, we exceeded our
targets for reduced power consumption for both GSM and
WCDMA radio base stations during 2007. In fact, we came very
close to the 80 percent overall reduction that we targeted for
WCDMA for the end of 2008, from a 2001 baseline, almost one
year ahead of schedule. Energy optimization continues to be a
core business focus for us. We have a proven track record of
combining our products and services with our unique integration
capabilities to create sustainable and energy efficient solutions.
We will build on these achievements and capabilities in the future
and share our knowledge to encourage others in the telecommuni-
cations sector to work together to tackle climate change.

Business and human rights

In 2006, Ericsson joined the Business Leaders Initiative on Human
Rights. We identified that our Company, our industry and business
in general have key roles to play in the support of human rights.
There are still too many of us in business that associate human
rights only with risk, conflict or civil unrest and the role of govern-
ment. The protection of human rights can, of course, mean all of
those things. But the Universal Declaration of Human Rights is also
a call to lift people out of poverty and improve their access to
services that help them address their human needs. Growth in
mobile communications is paving the way for technology to enable
those basic rights around the world: the right to a earn a living, the
right to take part in government, the right to health care and the
right to education. Ericsson’s approach is about finding practical

ways of enabling human rights within our sphere of influence. In
2007, we have been involved in projects on the ground in Africa
and Asia, raising awareness amongst our customers, stakeholders
and employees, and developing a rights aware culture.

Celebrating the 60th anniversary year

2008 is the 60th anniversary year of the Universal Declaration of
Human Rights. | have personally pledged Ericsson’s support and
we will use this anniversary to reinforce awareness of the relation-
ship between human rights and mobile communications and
support the Every Human Has Rights campaign launched by an
inspirational group of people, The Elders. You can read more
about this and our activities later in this report.

Ericsson is committed to bringing benefit to society through our
core business. At the same time our governance, including impor-
tant Company policies such as Code of Conduct and Code of
Business Ethics reinforce that commitment. We continue to
actively support the United Nations Global Compact whose ten
principles reflect our own values. At the Global Compact Leaders
Summit this year | had the honour of addressing members on the
importance of human rights in business. Being there reinforced my
belief in how integral corporate responsibility is to operating a
sustainable business today.

I hope you find this report and all that Ericsson’s employees
have achieved as interesting and inspiring as | do and we welcome
your feedback.

Carl-Henric Svanberg at the Millennium Village in Rwanda, addressing
health care workers, villagers and local politicians, October 2007.
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