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APAC, the world in a nutshell

The whole scale from advanced to new users with different demands on services
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Basic data services

> Users
1 billion =—— 2 hHj|lion 6 billion
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Asia Pacific - Mobile Subscribers
/00m and growing
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South East Asia

Emerging, expanding, advanced
markets
137m (20% of APAC) Source: EMC
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Ericsson South East Asia
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South East Asia market trends
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South East Asia - Key operator
challenges

= Emerging markets
= Expanding markets

= Advanced markets
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Ericsson Is In a strong position to
meet operator challenges

Emerging markets
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Ericsson Is In a strong position to
meet operator challenges

Expanding & Advanced markets
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Ericsson Is In a strong position to
meet operator challenges

Expanding & Advanced markets
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Recent milestones

= Warid: 2G Managed Operations

= Grameenphone: GPRS/EDGE & hosting of
new services

= Maxis: 3G Managed Operations,

Hosting -- M-USE, EMO, Video Gateway
= DIGI: Nationwide EDGE expansion
= Celcom: 2G upgrade, 2G-3G integration
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We have a long-term commitment

Nearly 100 years in the region
1,300 employees

APAC competence centre in Malaysia

-network design and implementation
systems integration
training and education
hardware repair and services

Regional hosting centre in Singapore
8 of top 10 South East Asia’s operators are
our customers
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