THE CHANGING MOBILE BROADBAND LANDSCAPE

Across urban India, mobile broadband adoption and usage is growing, and user nehavior is evolving rapidly.
Diverse smartphone mobile internet users differ in their needs, use of services, and expectations of mobile broadband.

Top 8 Indian metros
smartphone penetration

An increase in low More female users Around 1 in 3 people uses
socioeconomic users smartphones in urban India

GROWING APPETITE FOR SERVICES BARRIERS TO ADOPTION

Big non-metros and large cities
smartphone penetration

Mid-size and small cities
smartphone penetration

30%
E DIVERSE USER GROUPS

Video streaming 48%
70% ¢ Mobile broadband consumer groups
are hugely varied

)

Instant

53%
messaging

64%

€& High cost 88%
&Eﬁ @ Progressive aspirers
=ocE! LOCATION ALSO BRINGS CHALLENGES - -
networking ﬁ Conservative seniors Technosumers &
61%

-
/\'1: Indoor Quality and reliability 63% DIFFERENT FUTURE NEEDS

issues Web page load time 64%

With such a diverse audience, there exists great opportunity for Indian
providers to look towards creating more personalized offerings for the future.
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