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EXTENDING
UR REACH

To build the networked society, our innovations need to
be offered more widely than to operators alone.

We are finding new ways to extend our reach. Today
we also address sectors like utilities and TV & media.

50 BILLION CONNECTED
DEVICES BY 2020.
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Building on success

s anyone who has ever taken on a
new role knows — no matter how
prepared you are, those first few
weeks can be a challenge. A little
more than a year ago, shortly after the
2011 Global Leadership Summit, Eric
announced its intention to aquire Telcordia.
And having just begun my role as Head of
Communications for Ericsson, it was a bit
like being thrown into the deep end.

But it was also electrifying because just
days after the leadership of Ericsson
conferred on strategy direction and
execution, we had already taken a step
forward in securing a leading position in
one of the most important areas — 0SS/BSS.

Fast forward one year later to the Leader-
ship Summit in June, where we presented
and discussed our strategy and strategy
execution going forward. We had intense,
open and inspiring discussions. There was
added seriousness, due to the market situa-
tion and the margin pressure that we face.
Nevertheless, the experience was uplifting,
because when you take such a concentrated
look at the strengths and capabilities in this
company, you can clearly see the opportuni-
ties we have to become even stronger.

We have made great progress in exe-
cuting our strategy in the past 15 months,
especially in the areas where we have
portfolio momentum: mobile broadband,
managed services and, of course, 0Ss/Bss.

In the next 12 months, executing the
strategy will remain our top priority. There
have been some changes. For example, we
are more focused on profitable growth; and
we are no longer involved in handsets
following the divestment of our share of
Sony Ericsson in February.

We are still building on our successes.
We’re placing high expectations on all of
Ericsson’s leaders and employees. We are
also taking on new challenges, such as in
managed services — where our offering has
expanded to include TV and broadcasting -
and in 1T managed services.

As you will see in the special 16-page
strategy insert in this edition of Contact
magazine, our strategy is tailored for
Ericsson to grow profitably in a challenging,
dynamic and changing market. Now it is up
to us to make it happen.

Helena Norrman,
Head of Group Function
B Communications




Have your say

E-mail us your questions, opin-
ions, reflections or work-related
images. We will publish a selec-
tion of the material on this page.
contact.comments@ericsson.com

BECOME A STRATEGY
EXPERT - WIN A TABLET
FROM SAMSUNG

You now have the chance towina
brand-new Galaxy Tab 10.1 tablet
from Samsung - and the honor of
callingyourselfanEricssonstrategy

WRITE TO US!

expert. All you need to do is cor-
rectly answer 10 questions about
Ericsson's strategy. We need your
answers by September 28.

Hint: Read the strategy supple-
ment in this issue of Contact ca-
refully. You can find the link to the
quiz as well as the supplement on
the strategy site on the Ericsson
intranet at: http://internal.ericsson.
com/page/hub_inside/company/
egms/mgmt_and_control/strate-
gies/index.jsp

Editorial

OLD ISSUES OF CONTACT

Why not publish some of the old-
er issues of Contact on the web?

Gunnar Hallgren, Sweden

EXETED As Contact is an internal
publication for Ericsson employees,

to Ericsson, Gwen Archer

...who started her new position
as Order Fulfillment Specialist in
Plano, Texas, in May 2012.

What does your new job involve?
Inmy new role | will be a buyer

in the RNAM Supply organization,

supporting the new TMO Modern-

ization project. | will be interfacing

with EAB and local suppliers.

What did you do before this?
Prior to starting as a contractor
at Ericsson, | worked for Verizon
Communications for 30 years. The
majority of my time was spent
working in Supply as a planner,
buyer and a project specialist.

How will you apply your past
experience in your new role?

we don’t publish new or old issues
of the magazine on our external
website. However, you can read
past issues of the magazine, publis-
hed up to about five years ago, on
the Ericsson intranet.

Editorial

CHALLENGE US!

Would you like to test your
colleagues about their knowledge
of telecoms? If so, get in touch
with us. We would like you to
contribute innovative and difficult
quiz questions for the back pages
of the magazine. The rules are
simple, read more here: http://
internal.ericsson.com/page/hub_
inside/news/magazines/contact/
readers_quiz.jsp

Editorial

PHOTO: GETTY IMAGES

w A

My 30 years of working in
Verizon's procurement division,
purchasing communications
products, gave me extensive ex-
perience of the telecom customer
business and of logistics. Now I'm
asupplier instead, and | will try to
support T-Mobile in the best way
possible.

I took this photo outside of an
Ericsson building in Kista, Sweden,
a couple of months ago. You can
only capture this view of cherry
trees in bloom (and with a clear blue
sky) about two days per year. | think
the photo symbolizes how Ericsson’s
products allow people to capture
the moment. The photo was taken
with my Sony Ericsson Xperia Arc

S phone.

Boo Shin, Sweden

Relaxing after a long hike. This
picture was taken on a trek to
Nanga Parbat (known as the “Killer
Mountain”) with my Sony Ericsson
Xperia Arc phone.

Muhammad Bilal Nawaz, Pakistan

I took this photo near Akersberga,
Sweden, with my Sony Ericsson
Xperia Pro phone on Walpurgis Night
(April 30).

Tony Saroukhan, Sweden

... percent of Ericsson employees
said they would take part in the
A Day photo project on May 15.
More than 3,000 photos eventu-
ally were submitted

Source: Intranet

Have youbeenasked...

CABOUT THE SOCIAL WEB OF THINGS?

The Social Web of Things

The internet is expanding all the time. More and more devices and everyday
items are becoming connected and can communicate with their owners and
online services, and can comment on each other. This phenomenon is called the
Social Web of Things. Ericsson estimates that there will be more than 50 billion
connected devices by 2020. This trend could make a big difference to areas such
as transport, logistics, smart homes, health care and property management.

Patient A.Smith
Blood pressure:
160/100 when
measured at home

Consultation
booked

Street lighting
No. 42.13, light 2

Work order sent

to traffic authority
June 4, 2012

14.32

Light flashing
12B Main Street

'SMS sent to
| caretaker

Bus 2, time to
next "departure H

12 minutes

Source: Ericsson

Booking
confirmed

E16 northbound
Congestion developing.

18km/h

Suggest alternative

route?

High level of
particles in'oil

Book service
appointment?

Cyclist
approaching

Change to
green light

Current price of
electricity
SEK 0.278/kWh

Wait for lower
spot price

A

Units
loaded:

1,500

CO, emissions:

below the
permitted limit

Remaining units:

4,500

Estimated departure time:
14.55

Plant No.l dry

SMS sent
to owner

Leak near toilet
No.l in apartment 42,
15 Main Street E

SMS sent to occupant
and caretaker

.
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Life through the lens

Here is a selection of the photos that were sent in by Ericsson
employees to the world’s biggest photo project, Aday.org, on
May 15, As founding partner of the project, Ericsson has its own
section in the database, where the employees’ photos are stored.
The employees’ pictures were aimed at capturing a moment at
Ericsson that they wanted to share with everyone. A selection of
photos will be added to the Ericsson history archives, the media
bank and to digital photo galleries on Contact Online. Some of
these photographs may even be selected for reproduction in the
official A day project book, or may be on display this October in
the world's biggest-ever digital photography exhibition, in which
images from the project will be shown for 24 hours on 80,000
screens - in New York's Times Square and London’s Piccadilly
Circus, among other places. PHOTOS: ERICSSON EMPLOYEES

» More info: www.aday.org

AD BILAL, LAHORE, PAKISTAN

S ‘WIOHMDOLS 'NOSSHI83 1307

VSN ‘SYSNVX ‘d00MV31 ‘808 WIf

SALVAING 8Y:

VNIHD ‘NOHEBNYND ‘ﬂﬂ#:}v[

- 3

VISINOGNI ‘VLYYVI ‘H Qv

N3Q3IMS ‘WI0HMD0LS ‘ANNTHILLIZ ¥INYAr

>
o
>
<
=
=
)
=<
=
[}
e
]
=]
>
]
m
e
2
3
o
=]
>
13

'
_S=SaNiddITiHd DINDVL ‘YL SAV

S3ANIddITIHd ‘91N9

=

FAT PIPES

MAKE

BIG

IDEAS




x
[}
s}
=
@
S
=2
=}
=
a

Walk, don’t
text!
In a bid to
reduce the number of traf-
fic accidents, the police in
New Jersey in the US can
now fine people who cross
the road while writing or
sending text messages.
Since January, there have
been three fatal road
accidents in this state in-
volving distraction caused
by texting. It can cost you
USD 85 if you don't watch
out, and 120 fines have
beenissued to date.
Source: New York Times

Music
streaming
grows

Rev-
enues from streaming
music will increase by 40
percent this year, accord-
ing to DN.se. CDs and
vinyl still dominate the
industry, accounting for 61
percent of all music sold
worldwide. By 2015 spend-
ing on digital music will
overtake that of physical
discs, according to a study
carried out by Strategy
Analytics.
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By 2017, mobile-data-
traffic volumes are
predicted to be 15 times
higher than today's
levels, according to
Ericsson’s latest Traffic
and Market Report
published in June.

Laptops and
tablets account for the
majority of the traffic in
most mobile networks,
though smartphone traf-
fic is catching up, with
mobile-data traffic for
smartphones expected
to grow to a level 20
times today’s figures
by 2017. By the end of
this period, data trafhc
is expected to be evenly
divided between mobile
phones and laptops/tab-
lets. The use of mobile
devices to access the
internet is the biggest
factor in the rise of
mobile traffic.

The amount of traffic
per user is affected by
the display size and res-

Global voice and data traffic 2010-2017.

olution on each device.
For example, an average
laptop generates about
four times more trafhic
than a high-traffic (HT)
smartphone. By the end
of 2011, laptops gener-
ated an average of 2GB
per month, compared
with 500MB per month
for HT smartphones.
The average smartphone
generates roughly half

as much traffic as an
HT smartphone. By the
end of 2017, laptops are
expected to generate
8GB per month, tablets
3.2GB per month and
a smartphone just over
1GB per month.
However, usage var-
ies greatly depending on
the network, the market
and the individual.
The increase in voice

traffic is predicted to
remain stable, while
data traffic will increase
sharply. By 2017, voice-
traffic volumes are
expected to be minor
compared with those for
data traffic.

[ Maria Nilsson

Read the full report at:
htp:/fwww.ericsson.com/
traffic-market-report

“Maybe people are inspired by top athletes setting worldrecords.”

Rune Pedersen, Head of Consumer Mobility Services at Telia in Sweden, on the news that a12-p:
first week of the London 2012 Olympic Games

pared with the p

inhealth

week. Source: Svenska Dagbladet

bsite usage was recorded during the

ILLUSTRATION: TINDRA BOTT
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| Young innovators honored
Three winners of the Ericsson

|  Application Awards mini-competition have been
| named. Young people had been asked to draw and
describe ideas for a mobile application that they
would like to see developed.
| Eight-year-old Tindra Bott won with her “singing
| tiger” concept, which would allow users to search
for and download animal noises on their phones.
|- The other two winners were: Daniella Karlsson, 16,
| with her description of a“save a life” application
that would enable mobile money transfers to any
recognized charity; and Veysel Tekes, whose con-
cept of a“CO2 diary” app would help people record
the CO2 emissions they have caused.
The competition was held in collaboration with
the Swedish National Museum of Science and

Technology in Stockholm.

e

was her first time in a disaster area.

Refugee workers get connected

Early in 2012, Ericsson
Response volunteers
helped to set up inter-
net connections at four
isolated refugee camps
in South Sudan. One of
these volunteers was
Prado Paz, a Software
Developer from Madrid,
Spain.

Paz set out
on her first assignment
for Ericsson Response in
2011 - an IT collabora-
tion project in Tanza-
nia’s largest city, Dar
es Salaam. In February
2012, she embarked on
her second assignment.
This time she traveled to
South Sudan to help set
up internet connections
in four refugee camps, to
facilitate various aid or-
ganizations’ work there
and give their personnel
the chance to communi-
cate with their families
back home.

The two assignments

were completely dif-
ferent. In the camps in
South Sudan, Paz met
people living in critical
conditions - although
they did have access to
food and clean water.

“That was the first
time I’d been in a dis-
aster area,” she says.
“There were no luxuries
whatsoever, and people
were very grateful for
small things.”

Race against time

The assignment in-
volved setting up Erics-
son Response Wireless
LAN in Disaster and
Emergency Response
(WIDER) data commu-
nications equipment.
Given the conditions,
this was no easy task,
and the fast-approach-
ing rainy season made it
a race against the clock.
It was also essential for
the team to bring along
all the equipment they

Ericsson Response workers set up internet connections in a refugee camp in South Sudan. For Prado Paz (far left), it

might need, as the as-
signment was to be car-
ried out in such isolated
rural areas.

Logistics cause delays
“The logistics were
highly complicated,”
Paz says. “We had to
travel with light bag-
gage. And it’s not un-
common for things to
get held up at customs
or for vehicles to be
delayed. Such incidents
can jeopardize an entire
project.

“Despite the adverse
conditions, the assign-
ment went better than
expected. We had the
WIDER kits there that
arrived with us as lug-
gage, but unfortunately
the satellite equipment
for two of the camps was
stuck at customs.”

However, Paz says the
first Ericsson Response
team set up internet
connections quickly

at two of the camps.
Later, when the remain-
ing equipment arrived,
the second team could
resume the other site
installations.

Would she do it again
if she had the chance?

“It’s always a tough
decision, but I'd defi-
nitely do it,” she says.
“You get so much in
return. I still think
about how happy the
aid workers at the camp
were when they were
finally able to contact
their relatives. Food
and water are the most
important things, but
it’s fantastic to see what
communication can
mean to people.”
B Michael Masoliver

Are you interested
in working for Ericsson
Response? If so, send your
CV ro: ericsson.response@
ericsson.com

J1VAIYd ‘0L0Hd

SEND US YOUR SUGGESTIONS! Is there something you want to tell us about? E-mail: maria.nilsson@jgcommunication.se

New web shop
for Site
products

IEEEEEIAD The new
Site Web Shop application
gives users a clear view of
Ericsson'’s Site portfolio,
making it easier to write
tenders, compare prices
and performance, and
view technical specifica-
tions. Inspired by the lat-
est in e-commerce, the app
helps the user by showing
alternatives and product
recommendations.

» You can find the Site Web
Shop via a link from the
product catalog (Products/
Radio Access/Radio Site).

Have your say
in Dialog 2012!

E7AD On September
10, this year’s Dialog
employee survey will be
opened. On the same day,
you will
receive
aper- \
sonal s r
invita- -

tion by e-mail, encourag-

ing you to take part in the
survey. You will have until
October 1to respond. By
sharing your opinions,

you can contribute to
Ericsson’s efforts to make
improvements both locally
and globally. The survey
results will be presented
inNovember.

.
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THEIR SAY

A survey of 16,000 people
in more than 8o countries
has shown that one-third
of Swedes expect to check
their work e-mail every
day while on vacation.
This puts Swedes bottom
of the list in the survey,
conducted by flexible
workplace provider Regus,
when it comes to relaxing
on vacation. Are you able
to disconnect from work
during your vacation?

» Laura Leticia Caceres
Caballero, Paraguay

On my va-
cation, I'm
connected
when | have
arespons-
ibility to
work. But when | don’t have
work to do, | spend time
with my family or friends,
or go on a trip. It's very
important to have a life
outside of work.

» Winifred Ama Monnie,
Nigeria

It's really
I difficult
. tostay
%, away from
work after
4 absorb-
ing the culture of putting
my customers first all

the time. | had to make a
conscious effort to limit my
reconnection to work dur-
ing my recent holidays, as
the balance between work
and vacation is encouraged
in Ericsson.

» Manuel Gonzalez
Guirado, Guatemala

I'm avail-
able if an
emergency
arises, but
. otherwise
= lhavea
rule of no computer during
my vacation.

& Sofia Falk

Reuse and upgrade:

the trend of the day

In an effort to save both
time and money, an
increasing number of
operators are reusing
as much of their equip-
ment as possible when
upgrading their base
stations. And this is the
business concept adopt-
ed by Rebuild, a newly
established organiza-
tion at Development
Unit Radio (DURA).

Thomas
Andersson, who has
headed up the Rebuild
team of four since the
beginning of this year,
says it’s all about creat-
ing local

solutions

to meet

customers’ 5

particular F
needs Thomas

Andersson
“Our

local companies have
made adjustments loc-
ally for a long time,” he
says. “But now we want
to deal with these solu-
tions centrally, not only
so we can streamline the
development process
but also because that’s
what customers want.
They want the best pos-
sible support.”

Change as needed

At Rebuild, the team
members work for one
customer at a time. At
the moment, they are
focusing all their efforts
on the Japanese op-
erator SoftBank, where
plans are underway to
upgrade 4,500 macro
base stations in Tokyo
from the wcDMA type
currently in use to the
multi-standard Ericsson
RBS 6102. But to replace
the old ones outright

Takashi Harada (standing, left) and Thomas Andersson (right) of the Rebuild Team
ensure that Japanese operator SoftBank can reuse as much of its existing equipment

as possible when it upgrades.

would be very costly,
partly because base
stations are often lo-
cated on the rooftops of
high-rise buildings. The
Rebuild team has there-
fore arranged to replace
only the parts that truly
need swapping out, and
for the rest to be kept in
place.

Gaining acceptance
“We are supplying
equipment that can, if
necessary, be carried up
and passed through a
small hatch measuring
6ocm x 6ocm,” Anders-
son says. “Once up on
the roof, the engineers

close down the base
station, remove the
hardware that needs
replacing from the cabi-
net and install the new
product. They then have
an RBS 6102.”
However, the Rebuild
team does face a number
of challenges; one is to
ensure that the rest of
the organization accepts
its way of working.
Andersson says:
“We’re at the forefront
of DURA’s efforts for
lean development.”
Tesuya Nagano is re-
sponsible for SoftBank’s
Rebuild program in
Tokyo. He says Rebuild

saves time and money
for three main reasons:
it reduces the need to
renegotiate site leases;
carrying out upgrades
is faster, meaning that
mobile-traffic interrup-
tions are briefer; and
there is no need to hire
expensive cranes be-
cause the materials can
be transported to the
site so easily.

“We will definitely
continue to use Rebuild
for the upgrade of mo-
bile base stations located
on rooftops in densely
populated areas,”
Nagano says.

& Benny Ritzén
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SEND US YOUR SUGGESTIONS! Is there something you want to tell us about? E-mail: maria.nilsson@jgcommunication.se

Connectivity improves

life in the Amazon

Remote communities

in the Amazon are now
connected for the first
time thanks to the
Amazon Connected
project, in which
Ericsson is working with
local partners to provide
mobile broadband to
people in the region.

Children
attending school in

the Brazilian village of
Suruaci, on the Ta-
pajos River, can now
access the internet

and receive news and
information from all
over the world as part
of Ericsson’s Connect
to Learn project. Local
businesses and services
are also benefiting from
being connected. For
example, a hospital boat
that serves 7o villages
along the Tapajos River
can now send x-ray and
ultrasound images for
consultation via the
internet, making it
possible for medical

el
Children in the Brazilian village of Suruaca experience
the benefits of being connected.

treatment to begin on
the boat rather than ata
later stage.

Strong take-up

So far, connectivity has
been brought to more
than 5o villages in the
Amazon. The first phase
of the project began in
2009, connecting the
village of Belterra. In
2011, the second phase
was launched, bringing

ISNIYOOYIGSNYHMMM ‘0L0Hd

wcDMA/3G broadband
to Suruaca. Alternative
energy solutions such
as solar panels were also
installed.

Today in Belterra,
the mobile technology
is used for community
development programs
targeting health, forest
economy, education,
culture and communica-
tion, and is enabling m-
health and m-learning

for 30,000 people. Once
launched, the network
quickly reached full
capacity, clearly indicat-

ing the need for services.

The project partners
will continue to connect
other remote villages in
Brazil and leverage the
use of broadband for m-
learning. The goal is to
reach 175 villages.

B Michael Corless

Watch the video Chang-
ing Lives in the Amazon,
about Connect to Learn
in the Brazilian state of
Amazonas, at http://korta.
nu/mbaf8

About Connect
to Learn

CONNECT TO LEARN was
launched in 2010 by Erics-
son; the Earth Institute at
Columbia University and
Millennium Promise. The
aim of the program is to
ensure that children all over
the world, especially girls,
have access to comprehen-
sive, high-quality education.
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LT Friday, June
1,marked a big day for
KjellHansson, who has
worked at Ericsson for
o years, longer than
any other serving
employee. The occa-
sionwas marked with
presents and flowers,
and cake, coffee and
champagne for Hans-
sonand the 100 guests.

manager Peter Fager-
lund from Interconnect

Presidentand CEO Hans
Vestbergand Hansson's

FIFTY YEARS AT ERICSSON

Design were among
those who gave
ispeeches.

Hanssonbeganasa
laboratory assistant in
1962, studied further to
become atelecommu-
nications engineer, and
now works as a spe-
cialist in connectors and
fasteners. He summed
up his time at Ericsson
by saying:“If you've
stayed atacompany
for 5o years, you've had
some fun”

SMS: Wolf
L]

approaching!
XI5 Researchers at the
Swiss carnivore research
group KORA have deve-
loped a collar that alerts
shepherds of approach-
ing wolves. The collar
monitors the sheep’s heart
rate. When the heart rate
exceeds a certain level,
the collar activates a
mobile chip, and the shep-
herd is then notified via
a text message or a phone
call. Alternatively, the
collar could be fitted with
a liquid repellent to ward
off wolves.

Source: nyteknik.se

Android
doubles
market share

ILETEP Android and
i0S increased their shares
of the global smartphone
market during the second
quarter of 2012, at the
expense of BlackBerry
and Symbian. Accord-
ing to analyst firm IDC,
Android and {OS now have
acombined market share
of 85 percent. Android's
smartphone sales rose to
104.8 million units during
the second quarter of
2012, from 50.8 million
during Q2 of 201, while
i0S smartphone sales
reached 26 million from
20.4 million during the
same period.

Source: mobil.se
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Sand in your

phone...

That's never a
good thing, is it? But the
best way to stop sand get-
ting into your device when
you're on the beach, for
example, is to cover your
phone in plastic cling wrap.
Start with the screen and
continue round to the back
of the phone. According to
Lifehacker.com, if wrapped
correctly, a touchscreen
should still work.

NOSSDI¥3 ‘0L0Hd

SEND US YOUR SUGGESTIONS! Is there something you want to tell us about? E-mail: maria.nilsson@jgcommunication.se

The jumping frying pan

In the mid-1930s, LM Ericsson
received a visit one day from an inventor and

his companion, who wanted the company to
manufacture 10,000 frying pans. Production soon
started, and the first deliveries were made to the
distributor. After a few weeks, the first samples
were returned. It turned out that when warm, the
frying pans would begin hopping up and down on
the stove. After a few minutes, they would let off an
explosive bang. This was because they had a double-
layered bottom, with an insulating substance
between the layers. These layers had been joined by
hand using a hammer, so the joint was not as tight
as those created using a strong machine press. To
further complicate matters, the insulating material
was slightly damp when the layers were joined, so
when heated, the frying pan became like a boiler
without a safety valve. The fault was corrected by
simply drilling a small hole beneath the handle to

release any steam. Source: Ericssonhistory.com
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... Bernard Herscovich,
President and CEO of
BelAir Networks. Special-
izing in Wi-Fi products, the
Ottawa-based company
and its 120 employees was
recently integrated into
Ericsson.

What will result from
BelAir's integration into
Ericsson?

“We aim to create a
winning solution combining
the best of mobile technol-
ogy and Wi-Fi, where our
team is contributing with

“‘Any money we invest in R&D will be paid back multiple times,
both on the patent and prOduCt SideSO”Kasim Alfalahi, Ericsson Chief Intellectual Property Officer,

speaking at the 2012 Global Leadership Summit. Watch Contact Play coverage of the summit at http://internal.ericsson.com/summitzo012

the Wi-Fiside. We are

now working with several
groups in Ericsson to build
the industry's best solution
to steer traffic between
mobile technologies and

PHOTO: ISTOCK
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Sebastian Elmgren and Anna Bondesson have developed a life-saving positioning product together with their
colleague Tobias Séderlund.

Fricsson Consul

COMPETE AND WIN A PRIZE!

Gossip galore

Oneinseven
e-mails sent at the work-
place contains some form
of gossip, according to
Eric Gilbert, an Assistant
Professor at the Georgia
Institute of Technology
(Georgia Tech) in the US,
who studied 600,000
e-mails from bankrupt
energy company Enron.
On analyzing the content
of the messages, Gilbert
found that 14.7 percent of
them contained informa-
tion that could be catego-
rized as gossip.

Source: Nyteknik.se
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Product can aid rescuers

A chat and an earth-
quake have led to what
will become a life-saving
positioning product.

It start-
ed in December 2010
with three Ericsson staff
discussing how to locate
people more accurately
when networks go down
in a disaster. When an
earthquake devastated
the New Zealand city of
Christchurch in February
2011, the three decided
to bring the product to
reality.

Working together

They have now filed a
patent application for
their as-yet-unnamed
product, which will help
rescue work, as well as
other public service and
commercial applications.

Anna Bondesson and
Tobias Séderlund from
Ericsson Research were
talking with Sebastian
Elmgren, Business Unit
Networks, at an Erics-
sonConnected social
event in December 2010.

Bondesson, who is
also involved in Ericsson
Response, says accurate
positioning can be a
life-saver in a disaster.
But indoor positioning,

locating people or objects

in large offices, in hospi-
tals or underground in
subway systems, is an-
other important aspect,
particularly when Gps
and other positioning
methods don’t work
well enough. Bondes-
son, who works with
Soderlund as a researcher
at Sustainable Solutions
and Assessment within

Ericsson Research, adds:
“The biggest challenge is
to try to find a technical
solution based on what
you as a researcher want
to include.”

Securing a patent
With technical expertise
from Elmgren, Produc-
tion Engineer at BNET
Industrial Engineering,
and after meetings with
other colleagues, the
team formulated an
internal invention dis-
closure, which led to a
patent application.

“It felt great to com-
plete a patent applica-
tion for a product that
we believe can be used
to help people in such a
direct way and that also
has the potential to work
well in business terms,”
Soéderlund says.

Elmgren adds: “It
isn’t a finished product
yet, but the prerequisites
for developing a solution
for a mobile-positioning
product that is both
technically and com-
mercially viable have
begun at LG-Ericsson,
Ericsson’s development
company in South
Korea.”

Bd Eva Axlund

Read the full story at
Global > News & Events >
Everyday Heroes

EVERYDAY HEROES

is aseries highlighting
inspirational individuals
and teams who go the
extramile in their daily
work at Ericsson.

How
carefully do you

read Contact? The
answers to the three
questions below can
be found in this issue
of the magazine.

What's the name

e of the program
where mentors from
global companies, includ-
ing Ericsson, help women
todevelop their IT and
technology skills?
2 Inwhich year did

e worldwide laptop
sales overtake the sale of
stationary computers for
the first time?
3 In which decade

e didEricsson
manufacture the “jump-
ing" frying pan?

Write your answer after
each questioninane-
mail, put “competition”in
the subject field and send

your entry to contact.
comments@
ericsson.com no later than
September 28. The winner
will receive a copy of the
Ericsson book Changing
the World. If we receive
several sets of correct
answers, the name of the
winner will be drawn from
ahat. Good luck!

The winner of the last
competition was Patrick
C.Liang, Region North
America. Answers to the
quiz fromissue 3, 2012:
1. COFFEE

2.NEST

3.Skolkovo

ne voice of the 'i.lli\l‘:

Ericsson ConsumerLab is keeping tabs on

consumer behaviors and values - including the

way they act and think about ICT products and
services now and in the future. Here are some
of the lab’s reports, which you definitely don't
want to miss.

Optimal Consumer Experience. This report
reveals what people consider to be the most
important factors in their relationships with
operators.

Emerging App Culture. According to this report,
the main reason for buying a smartphone, apart
from better and faster internet access, is to gain

access to apps. Are we seeing smartphone app
usage in high-growth markets such as India,
Russia and Brazil start to mirror usage in ma-
ture markets?

City Life. What makes a city a good place to

live? In this report, when asked what gives them

greatest satisfaction in a city, respondents gave

mobile-network coverage a fourth-place ranking.

Smarter Mobile Broadband. How smarter man-
agement and charging of mobile internet can
enhance the consumer experience.

All ConsumerLab reports can be found here:
www.ericsson.com/consumerlab

Wi-Fi and optimize the
customer experience. We
also hope to extend our
success in North America
to the rest of the world, and
| am happy to say that since
we joined Ericsson, we have
already been selected by
three large operators.”
What are BelAir's main
strengths?

“Our technology portfolio
is adapted to serve the
needs of carriers deploying
mobile broadband solu-
tions. Secondly, we have
agility in execution and
thirdly, experience with
some of the largest US
carriers.”

What will be the first main
task now that the integra-
tionis complete?

“We want to bring this
new Wi-Fi-enabled archi-
tecture for heterogene-
ous networks to as many
customers as we can and
as soon as possible. Itisa
big job and we are really
excited about it
& Michael Masoliver
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INTERVIEW: FERNANDA MENDEZ

When she got the invitation to become a technical mentor in
TechWomen, Fernanda Mendez didn’t hesitate. She could see
that the exchange program helping women in the Middle East
and North Africa to develop their careers in tcchnology was

an excellent idea.

TechWomen empowers women in IT

fter reading about the purpose

of the program and what the

candidates were expected to

do, Mendez knew right away
that she wanted to help.“I’m an advocate
for women’s rights, and TechWomen is
agood way to help empower women,” says
Mendez, Director of Business Operations
for Product Line Cloud Computing &
Network Management Systems within
Product Area 1p & Broadband at Ericsson
in Silicon Valley in the US.

Mendez became involved with Tech-
Women in January 2011 when she was
chosen as an Ericsson representative in
the program. She and other mentors sub-
mitted descriptions of their backgrounds,
so that mentees with similar skills and
backgrounds could be matched to the right
mentors. The mentees participate in a five-
week, project-based mentorship program
with leading companies in Silicon Valley
and the San Francisco area. Ericsson is
one of many host organizations, along
with AT&T, Cisco Systems, Facebook,
Google and Microsoft.

“Thefirstgroup of mentees arrived in the
US in June lastyear,” Mendez says. “Most
were professional women from the Middle
East and North Africa. The women who
take part must be engaged in gender-
equality issues and want to stimulate
support work and collaboration among
women within the technology industry.”

Mendez says the program gives parti-
cipantsa supportnetwork and experience
that enables them to take their careers

further. “It’s also a way to increase their
interest in a career in technology in gen-
eral. Connecting the mentees with female

“I know how
importantand
beneficialitis
for women from
other cultures to
cometotheUS.”

role modelsin the industry gives them new
insights, both in terms of their careers as
well as culturally.”

Each program begins with a full-day
kick-off session, at which the mentee’s
project is discussed and the goals, objec-
tives and best way forward are identified.
As a mentor, Mendez helps the mentees
who come to Ericsson to identify, run and
supervise their projects.

“I make sure there is a support network,
both inmy organization and in other parts
of Ericsson, to give a complete picture of
our ways of working, our systems and our
processes,” she says.

Mendez and the mentee meet for at
least one hour per day to evaluate the
project and its progress. Toward the end
of the exchange program, the mentee’s
project is presented to executives within
Ericsson and for other mentees during
what are known as tech talks.
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“My first mentee within TechWomen,
a woman from Palestine, described the
program as the best experience of her life
so far, and one that has sharpened her
business skills, helped her learn more,
made her a better listener and encouraged
her to take risks and stand up for herself
in the community,” she says.

Duringher time in Silicon Valley, the men-
tee was also involved in workshops about
entrepreneurship and leadership at com-
panies such as Google and Microsoft. She
also participated in a project to investigate
how broadband can be used to contribute
to health care, community planning and
democracy in the Middle East.

Mendez is convinced that TechWomen
makes a real difference for the participants.
“I know how important and beneficial
it is for women from other cultures to
come to the US,” she says. “We keep in
touch after the program, by e-mail and
via a website for mentors and mentees.
Many of TechWomen’s participants have
become role models both in the USand in
their home countries, and have received
numerous honors.”

The 2012 TechWomen program will
begin in early September. From 2013, the
program will be expanded to encompass
sub-Saharan Africa. As a result, women
from Cameroon, Kenya, Nigeria, Rwanda,
SierraLeone, South Africa and Zimbabwe
will also get the chance to travel to the US
for afew weeks and meet people who work
in the same industry as they do.

B Text: Maria Nilsson Photo: Martin Klimek/Getty Images
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us to illterview, and why? E-mail jenz.nilsson@jgcommunication.se

TECHWOMEN is a US-based international
exchange program in which women
working in the technology sector in the
Middle East and North Africa get the
opportunity to visit and take part in pro-
jects with leading technology companies in
the US for a few weeks. The initiative was
launched in 2011 by the US Department of
State's Bureau of Educational & Cultural
Affairs, an organization that promotes
understanding between US citizens and
people in other countries. TechWomen is
] also away for Ericsson to broaden its re-
lationship with the US State Department.
Ericssonis the only non-US-registered
company that has been invited to partici-
pate as ahost organization.




A breakthrough partnership with | MAERSK LINE & ERICSSON |

Maersk Line, the world’s largest .

shipping company, offers Ericsson

a chance to show its mastery as , l l n o ut
a guiding force for non-telecom o

customers in the Networked Societ§. § “

~air winds for seaworthy network
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Holm carries an antenna
to the roof of the bridge.

N @e\cial sealant tape is used to

'pr-otet':t cable connections from the
constant battering of wind, salt
and damp.
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«Ericsson offersahighvalue proposition

whenmovingintonew segments”
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Did you
know...

that cargo
transported by
the liner ship-
ping industry
represents about
two-thirds of the
value of total glo-
bal trade, equat-
ing each year

to more than
USD 4 trillion
worth of goods?

Source: World
Shipping Council

he first rays of light begin

streaking across the morning

sky, while Ericsson Managed

Services Field Technician Jes-
per Holm glances at his wristwatch.
He is waiting to board a ship in the
gigantic North Sea terminal in Bre-
merhaven, Germany, where he will
work under a very tight schedule. For
all Holm knows, the vessel could set
sail before he hasa chance to complete
the job he needs to do.

Even though the day is just dawn-
ing, time is running out.

Holm and a technician from Erics-
son service partner Globecomm have
arollout to deliver today, but first they
need a security escort to the dock,
where the container ship Maersk
Penangawaitsits connection. Twenty
minutes pass, and still no escort has
arrived. “We are losing time,” Holm
sighs.

As in other major ports,
access to the terminal -
at Bremerhaven is se-
verely constrained and
must be planned days
in advance. Working as Jesper Holm
a contractor on a ship is
also wrought with restrictions. “This
isnot our world,” Holm observes. “A
lot of stakeholders are involved in the
operations of a terminal like this, and
we have to follow their rules, adapt to
their operations, and work according
to their schedule.”

Today is one of those days when the
schedule is in flux, which is a matter

HANDOVER ACROSS THE WATER

)
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A Remote Radio Unit is installed
aboard the Maersk Penang.

of no small significance considering
that the site is, as Holm puts it, “a
moving target.”

“You can’t count on anything until
you’re on board,” he says. “Then you
work as fast as you can.”

Holm will need seven hours to install
a GsM base station on the deck above
the ship’s navigational bridge. Apart
from a new satellite dome and a couple
of extra antennas, the Penang will ap-
pear no different when it sets out this
afternoon for its crossing to Canada.
But the vessel will have essentially
been transformed into a floating RBs
in the world’s first seafaring mobile
network, which will be operated by
Ericsson for Maersk Line.

Once aboard, Holm begins setting
up the RBS. The ship’s electrician and
a couple of curious officers drop in
during the course of the morning. Out
on the sun-soaked deck, surrounded by

cranes plucking multi-ton containers
from the cargo hold with remarkable
ease, the crew admires the new dome
that the Globecomm technician is in-
stalling. It houses a component not
usually found in network transmis-
sion sites — a two-way satellite ground
station that will link the ship’s Gsm
network toaland-based core network.

What these sailors don’t see is the
complex and innovative end-to-end
solution that Ericsson hasassembled.
Combining products of its own with
products supplied by third parties,
Ericsson will manage the network
from a Network Operation Center
in New York City, us, with field sup-
portin 40 harbors around the world.

Maersk Line is one of the first major
non-telecom customers that Erics-
son has partnered with in its drive to
become a market-leading 1CT service
provider and consultant for compa-
nies within a variety of non-telecom
sectors that are seeking to transform
their operations through broadband,
mobility and the cloud.

For Maersk Line, the transformation
means that it will gain real-time access
to information about vessel opera-
tions, says Michael White, President
of Maersk Line, North America.
The single biggest benefit will be the
company’s ability to proactively man-
age fuel consumption with the help of
real-time data, White says.

“With the size of these vessels,
the difference of even a few hours of
real-time information could make p>

WHAT DOES IT TAKE to thanio teleports; we use network supplier” the vessels are constantly
deliver mobile-broadband more than 20 satellites; With GSM transceivers moving, up and down and
connectivity out on the we arerolling out GSM and satellite links locatedon  about, so youneed equip-

high seas? John Taxgaard, transceivers on 250 ships; openwater, providing stable  ment that's robust enough
Key Account Manager for and we need to monitor all connectivity isamajor chal-  tosurvive at sea. Not only
New Business Segmentsat  of this equipmentanddata  lenge, says Chris Bedford, that, we've had to optimize
Region Northern Europe trafficand take the trans- the network’s Managed and fine-tune the solution to
& Central Asia, explains: mission back onlandin Services Chief Operating enable the transmission of a
“For Maersk we builtaglobal New York City, so it canbe Officer."Conditions on the lot of data cost-effectively
fiber network servingmore  handed over to our core ocean are very harsh, and over alow-bandwidth link”
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that. Wearepaid tokeepit simple” s

Chris Bedford

«wWe areused to complexdi cussions aboutthe technology -but el jE-. -

MaerskLinedoesn’t want

Did you
know...

that while
Ericsson has
never deployed
its satellite
backhaul solu-
tion at sea, it
has been used
on land, where
difficult terrain
prevents ter-
restrial links,
as well as to
provide backup
in emergencies
and disasters?

Source: Ericsson
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Hundreds of containers are pla.ced on the docks as the Maersk Penang is

unloaded at Bremerhaven.

P the difference between cost and
operational savings,” he says.

JohnTaxgaard, Key Account Manager
for New Business Segments, heads the
project for Ericsson from the offices of
Region Northern Europe & Central
Asia in Copenhagen, Denmark. He
calls the project “a proof point for the
value Ericsson can provide to other
industries in a Networked Society.”
Ericsson was one of several players

SHIPPING GIANT
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who were involved in early discussions
to plan the service with Maersk Line,
Taxgaard says. Butas talks progressed,
Maersk Line began to see Ericsson asa
neutral party, as well as the consultant
most capable of leading the project.

“What we did was something totally
new,” Taxgaard says. “We told them
we would combine the best products
and services on the market, and we
signed a seven-year Master Service

MAERSK LINE, the global

. containerized division of

the A.P.Maller - Maersk
Group, which was founded
in1904, is the largest

container-shipping compa-
ny in the world, with about
25,000 employees. Maersk
Line's fleet today compri-
ses more than 600 contai-

ner ships, with a combined
capacity equal to more than

3.8 million twenty-foot-
equivalent-unit (TEU, equal
to about 6.1m) containers.
In2013 the company will
introduce the first of 20
new 4oom-long, sgm-wide
Triple-E-class (economy of
scale, efficiency and envi-
ronment) container vessels,
the world's largest, which
are each capable of carrying
18,000 TEU containers.

Agreement based on our Managed
Services conceptand our global scale.”

The consultative approach required
communicating in “a different langu-
age,” says Chris Bedford, the Managed
Services Chief Operating Officer for
the network. “With our traditional
customers, we are used to complex di-
scussions about the technology - but
Maersk Line doesn’t want that. We
are paid to keep it simple.”

Overall, Ericsson’s engagement is
getting high marks from Maersk Line.
“They are telling us, ‘You have guided
usin theright direction from day one,””
Taxgaard says.

He adds that, from Ericsson’s side,
the partnership is driven by “a thin
layer of highly skilled people,” which
includes a dedicated service-delivery
organization coupled closely with
the customer account. “They work
together in the same location as one
team, which is important,” he says.
The organizational structure reflects
the fact that “the way we sell to new
industries is totally different from the
way we sell within telecom.”

“Because of its knowledge of com-
munications in general, not just tel-
ecom, Ericsson offers a high value
proposition when moving into new
segments,” Taxgaard says. “These
new customers want a partner who
can guide them and deliver the best
solution and services.”

As lunchtime approaches in the Ger-
man port, Holm is nearly done with
the installation. He has lost count of
the number of ships he has worked
on so far. The project is ongoing here,
and at several other ports around
the world. Ultimately he and his col-
leagues in other harbors will connect
250 ships to the network under this
phase of the project.

“It’sa very exciting project,” Holm
says. “The whole idea is the customer
has a need and we solve it.”

& Text: David Callahan Photo: Bodil Bergqvist

Being perceived as a “neutral” party
in earlier discussions was key to
winning the Maersk Line contract,
say two of the project’s leaders, John
Taxgaard (right) and Chris Bedford.
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A new Ericsson factory was
built in Beeston in the UK

at the beginning of the 20th
century as part of Ericsson’s
significant expansion in
Europe and Russia. This
photo features three men
supervising the construction
process. The one wearing
the white hat has been iden-
tified, and is known by his
last name only: Verlem. The
two standing on the wall are
engineers: Hemming Johan-
son (left) and Rosin. All types
of telephone equipment were
manufactured at this plant,
which expanded rapidly. In
the 1920s, it was Ericsson'’s
most profitable manufac-
turing plant in Europe. The
picture (inset) taken in 1925
illustrates the enormity of
the factory at the time.

Source: ericssonhistory.com
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MOBILE BROADBAND
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Mobile broadband is changing the way we live and work.
What began 20 years ago with visions, ideas and experiments
has now become a technology used worldwide, and one that
many take for granted.

Ancient history - how it all began

Every month, millions of people discover the
advantages of mobile broadband, such as
access to the internet, e-mail and apps. The
technology will soon be as natural a part of
our lives as electricity and water. Even though
it has only recently made a major break-
through, there was already a vision 20 years
ago of how mobile-data services could enrich
our everyday lives. Ericsson then beganto
develop the technology along with other
communication service providers and operat-
ors to offer broadband in mobile-telephone
networks.

During the first half of the19gos, hard
work was carried out at Ericsson to meet
operators'demands for voice services
through major csm expansion efforts. At the
same time, work was underway to develop
mobile broadband, and an awareness gradu-
ally developed regarding the technology’s
potential within the industry. It soon became
clear that three enablers were required for

DATA SPEEDS: THE FACTS

ERICSSON has been the driving force behind
the development of mobile networks, ensur-
ing a tenfold increase in data speeds every
five years: these speeds were at 10kbps in
1997 (circuit-switched); 100kbps in 2002
(GSM/EDGE); 10Mbps in 2007 (HSPA); and
now 100Mbps in 2012 (LTE).

mobile broadband to take off: networks,
devices for users, and applications.

The middle ages: visions and setbhacks
Telecom development gained huge mo-
mentum from the late 19gos to the first 3G
expansions after the turn of the 21st century,
particularly in the west and in Asia. Many
operators and internet entrepreneurs drew
parallels between the internet and mobile
broadband. At the same time, csm usage
was expanding, which created major gains
for operators and manufacturers. People
generally found the term “3G" appealing,
and this contributed to the development of
awidespread interest in mobile data. When
Japanese operator NTT bocomo launched
the world's first commercial 3G network in
October 2001, most prominent operators
were convinced that mobile broadband would
be ahuge success.

The high expectations created at the begin-
ning of the 215t century led to arush to gain
3G spectrum among European operators. An
aggressive bidding war led to enormous sums
of money being paid out at times to acquire
valuable licenses. Many operators were con-
vinced that they needed access to their own
3G spectrum to secure future revenues.

However, it soon became clear that the
technology did not live up to the hype sur-
rounding it. The early Wireless Application
Protocol (wap) technology - a standard for

mobile-internet access over 2G - for ex-
ample, had obvious weaknesses. Many joked
that the acronym stood for “where are the
phones?”because the devices arrived later
than expected.

When the first 3G mobile phones were
launched people had no particular use for
them. Another problem was the high tariffs
set by operators for mobile data. As aresult,
many began to question the fundamental
concept of mobile broadband. Thiswas a
tough time for the industry and it affected the
stakeholders in various ways. Many network
providers, including Ericsson, were forced to
lay off alarge number of employees. Several
operators ended up in an economic crisis, so
3G was not animmediate success.

The situation today: HSPA and
smartphones to the rescue

High Speed Packet Access (HsPa) techno-
logy made its entry a few years into the 21st
century. This was made possible through the
updgrade of the software used in existing 3G
base stations. As aresult, HspA soon became
accessible more or less anywhere with 3G
coverage. HsPA offered significantly high-

er data speeds and led to many skeptical
users changing their perception of mobile
broadband. The manufacture of further user
devices began along with the introduction
of Hspa, and later LTE. For example, the 3G
dongle (the use modem for 3G) contributed P>

2010
Apple’s
first iPad is
released

2008 HSPA+ is
introduced on the
market

2007 Apple’s first
iPhone is released

2005 HSPA is intro-
duced on the market

2003 3G (WCDMA) is
launched in Europe

2001 NTT DOCOMO
launches 3G in Japan, with
video telephony and e-mail

2000 3G spectrum auctions
are high on operators’
agendas

1996 Ericsson launches its
R380 smartphone, which enables
users to read e-mail on their phones

1994 Operator Qualcomm launches the
first data service (CDMA-based) in the US

1991 Standardization of 3G begins



In the beginning... Matt Grob, Chief Technology Officer,

Qualcomm:“We started to realize these amazing capabi-
lities of mobile connectivity, which you could never do be-
fore. That was a very, very exciting time (the early 1990s)"

The first 3G rollout... Kris Rinne, Senior Vice President,
Architecture and Planning AT&T: “The area where we
have beenwrong s not anticipating how quickly things
will adapt and change. The area where we have been right
is the selection of GSM and the family of technologies
that 3GPP has provided, when we saw how rapidly things
have changed"

HSPA and smartphones... Jan Uddenfeldt, Chief Techno-

logy Officer, Sony Mobile: You couldn't get the internet

experience on the first generation 3G. It was only 400kbps,

and that wasn't good enough. So the technology was abso-

lutely needed in order to get the best user experience! ‘

The future... Camille Mendler, Principal Analyst, Informa
Telecoms and Media: “Broadband, and specifically mobile
broadband, is going to be part of an evolved Maslow's
hierarchy of needs. It is as fundamental as the air we

26

breathe, the water we drink!”

P> toglobal laptop sales overtaking sales
of stationary computers for the first time
in 20085,

The emergence of smartphones and user-
friendly apps moved developments on a stage
further.Many people in the industry regard
the launch of the smartphone as the beginning
of anew era, with history becoming divided
into “the time before” and “the time after
the smartphone” Its success has helped to
increase operators’data revenues dramatic-
ally. Inmany countries, more than 30 percent
of operator revenues now comes from data
traffic. Flat-rate models have proved popular
among consumers; operators are now working
to adjust these payment models to avoid
overconsumption of data in their networks.

Aremarkable sales success, the smart-
phone has - together with mobile broadband
- fundamentally changed the way we use our
mobile devices injust a few years. Five years
ago, the mobile phone was primarily a tool
used to make voice calls. Today, 75 percent of
smartphone usage involves activities other
than making traditional telephone calls, such
as watching videos and surfing the internet.

What's in store?

Although much has happened in the past

20 years, the journey toward the Networked
Society has only just begun. Mobile broad-
band is capable of improving the lives of
people all over the world, and of contributing
to the creation of a sustainable society at the
same time. Ericsson’s goal is to be adriving
force in this process. The company's Traffic
and Market Report 2012, published in June
2012, outlines the expected development
of mobile broadband over the next five
years. By 2017, 85 percent of the world's
population is due to have 3G coverage

and access to the internet viaa mobile
phone. By the same year, half of the

world's population is expected to

have 4G access, and just as many

people are likely to have a smart-

phone subscription. Global data

traffic volumes are expected

to grow to 15 times bigger than

today.

[ Text: Benny Ritzén
lllustration: Ebba Berggren

Sources: The History of Mobile Broadband video series and the Traffic and Market Report: On the Pulse of the
Networked Society, June 2012. You can find all these on ericsson.com.
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Point to Point
Communication

Instructions:read he subject category and question. Start with the five-point question and continue to the right until you have an answer. When

you have gone through all six categories and guessed a year for the picture below, calculate your total score and compare it with the maximum tally, which is 35.

Subject/Points

Sport

Which competition?

History
Which decade?

Business
Which company?

Geography
Which country?

Telecom
Which person?

Sponsorship
Which sport?

Thepicture

5 points

The competition has
been held 10 times
to date since it
beganin1g73.

The League of
Nations is formed.

The company was
founded on July 20,

1897.

The country
gained indepen-
denceinigo1.

He joined Ericsson
in1984 and soon
became Marketing
Manager for mobile
telephony in Asia.

The first official
game was played in
the USin1946.

Which year was this photo taken?

5 points for the right year
4 points for the year +/-1year

3 points for the year +/- 2 years
2 points for the year +/- 3 years

1 point for the year +/- 5 years

TURN THE PAGE FOR

4 points

The winner receives
no money; people
compete for the
honor of winning,
and for a trophy.

Tutankhamen's
tomb is discovered
by the British
archeologist Howard
Carter.

In1909, its founder
shared the Nobel
Prize in Physics
with Karl Ferdinand
Braun.

In189g0, Ericsson
started to conduct
sales in this

country via an agent,
C.A.Fahlstedt.

He shares a surname
with one half of a
Swedish crime-novel
duo from a world-
wide bestseller series.

Ericsson sponsored
the Swedish team
before the 2012
Olympic Games.

3 points

It comprises several
smaller competi-
tions. Points are
awarded based on

your position in each.

The first feature-
length film with
synchronized sound,
The Jazz Singer, pre-
mieres in New York.

Originally, the firm
was called The Wire-
less Telegraph &
Signal Company.

In1996, Ericsson’s
networks here were
named the most
stable in the world.

He took over as
Ericsson CEO the
year the T28
phone model was
launched.

This is one of the
biggest sports for
the disabled, and it
isincludedin the
Paralympic Games.

2 points

Itis one of the
world's longest races
(over 70,000km),
and it goes on for
nine months.

Lars Magnus
Ericsson dies at
home.

In1g901, the company
became the first to
accomplish transat-
lantic radio commu-
nication.

The country’s

name is derived
from the Latin word
for southern.

A man with the same
first name was lead
singer of the band
that recorded Smells
Like Teen Spirit.

Aheld ball and the
24-second shot
clock are well-known
concepts in the rules
of the sport.

l point

Last time (2008-
2009), the boat

called Ericsson 4
won, with Torben
Grael as skipper.

Alexander Fleming
discovers penicillin's
antibiotic properties
by accident.

In 2006, Ericsson's
acquisition of the
company was
completed.

It's the world's sixth-
largest country, and
the only one that
occupies an entire
continent.

He was CEO at
Ericsson from

1999-2003.

The participants
play in teams and
use a mobility aid to
move around.
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THE RIGHT ANSWER.
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