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o 42% of internet users in Jamaica are netizens (early adopters) or networkers (early
followers) compared to 48% globally

¢ Internet has fundamentally changed the way consumers search for product information
and locate a place — and now many other activities are undergoing a similar
transformation

o Voice calls and messaging over internet are becoming mainstream for smartphone users

Ericsson (NASDAQ:ERIC) ConsumerLab has published insights from a study called
“Networked Consumption,” exploring how the increasing use of the internet and mobile apps
is changing user behavior. The study is based on 942 interviews in Jamaica representing the
views of 400,000 Jamaicans, and shows that many activities that used to be carried out in a
brick-and-mortar setting are now migrating to the internet and mobile apps.

The study is focused on the service usage behavior of two consumer groups, both of which
spend more than an hour on the internet every day: the netizens, who are the early adopters
using at least seven digital services daily; and the networkers, also known as early followers,
who use at least three digital services a day.

Together, netizens and networkers account for more than 42 percent of internet users in
Jamaica, driving use of the internet and the uptake of mobile apps across the six activity
areas covered in the study: communication, information search, travel, entertainment,
education and healthcare.

The usage gap between netizens and networkers for an activity decides the pace of change;
the wider the gap, the longer it takes for changed behavior to become mainstream.

The appification of calls (an activity is “appified” if over 50 percent of users have reported an
increase in mobile app use over a year) is happening more quickly than the overall shift of
calls to the internet. 76 percent of smartphone users in Jamaica have reported an increase in
the use of mobile apps for making calls over a year, and considering that there is no gap
between the two user groups, internet calling can be considered appified and mainstream for
smartphone owners.

Only 27 percent of Jamaican internet users book healthcare appointments online, while 24
percent search for healthcare information on the internet at least every other time they carry
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out such activities, indicating a much slower pace of change when it comes to internet and
app usage in the healthcare domain.

Diana Moya, Head of Ericsson ConsumerLab Latin America, says: “The slow transformation
in healthcare may be due to concerns over privacy. Many consumers worry about
information about them being recorded and used without their knowledge.”

For entertainment activities, 41 percent of internet users in Jamaica watch at least half of all
video via online channels. In just over a year, 81 percent of netizens and 80 percent of
networkers in Jamaica reported an increase in their use of mobile apps to watch videos.

“This indicates that entertainment via mobile apps is likely to become mainstream very
quickly,” Moya says.

About the study

The Networked Consumption study reveals insights from data gathered from 37,336 face-to-
face and online interviews with internet users aged 15-69, representing 956 million people in
24 countries: Jamaica, Angola, Brazil, Canada, Chile, China, Colombia, France, Germany,
India, Indonesia, Italy, Ivory Coast, Japan, Kenya, Lebanon, Norway, Poland, Russia, South
Korea, Sweden, Thailand, the UK and the US.
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Ericsson is the driving force behind the Networked Society - a world leader in
communications technology and services. Our long-term relationships with every major
telecom operator in the world allow people, businesses and societies to fulfill their potential
and create a more sustainable future.

Our services, software and infrastructure - especially in mobility, broadband and the cloud -
are enabling the telecom industry and other sectors to do better business, increase
efficiency, improve the user experience and capture new opportunities.

With approximately 115,000 professionals and customers in 180 countries, we combine
global scale with technology and services leadership. We support networks that connect


http://www.ericsson.com/jm/res/thinkingahead/consumerlab/docs/ericsson-consumerlab-networked-consumption-infographic-2016.pdf
http://www.ericsson.com/jm/res/docs/2015/consumerlab/ericsson-consumerlab-the-networked-life.pdf
http://www.ericsson.com/jm/thinkingahead/networked_society/commerce_reports
http://www.ericsson.com/jm/thinkingahead/consumerlab
http://www.ericsson.com/thecompany/press
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more than 2.5 billion subscribers. Forty percent of the world’s mobile traffic is carried over
Ericsson networks. And our investments in research and development ensure that our
solutions — and our customers — stay in front.

Founded in 1876, Ericsson has its headquarters in Stockholm, Sweden. Net sales in 2015
were SEK 246.9 billion (USD 29.4 billion). Ericsson is listed on NASDAQ OMX stock
exchange in Stockholm and the NASDAQ in New York.

Ericsson has been present in Latin America since 1896, when the company established an
agreement in Colombia and delivered equipment for the first time in the region. In the early
1900s, Ericsson increased its presence in Latin America by signing commercial deals in
Argentina, Brazil and Mexico. Today, Ericsson is present in 56 countries within South
America, Central America, Mexico and the Caribbean, which combined count the region as
one of the few with complete Ericsson installations, including a Production Unit, R&D Center
and Training Center. Ericsson is the market leading telecom supplier, with over 40% market
share in Latin America and more than 100 telecom service contracts in the region.

WWW.ericsson.com/jm
WWW.ericsson.com/im/news
www.twitter.com/EricssonCarib
www.facebook.com/EricssonLatinAmerica
www.youtube.com/EricssonLatam
www.slideshare.net/EricssonLatinAmerica
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