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1. THe LIFESTYLE
NETWORK eFFECT
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» More people are benefitting from a wider network of consumers, with
4 out of 5 experiencing a lifestyle network effect when using the internet

» Almost 1 in 2 uses multiple social networks and 1 in 3 participates in the
sharing economy
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2. STREAMING NATIVES

» Video viewing habits vary between generations

» In 2011, only 7 percent of 16-19 year olds said they watched more
than 3 hours of YouTube every day, compared to 20 percent in 2015

» 46 percent of this age group now spend an hour or more on YouTube
every day
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3. Al ENDS TH

» Artificial intelligence will allow consumers to interact with objects
around them without having to use a smartphone screen
» Half of smartphone owners think they will be able to talk to household appliances
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Source: Ericsson ConsumerLab, 10 Hot Consumer Trends 2016, 2015

Base: 6,649 iOS/Android smartphone users aged 15-69 in Istanbul, Johannesburg, London, Mexico City, Moscow, New York, Paris, San Francisco, Sdo Paulo, Shanghai, Singapore, Sydney and Tokyo
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4. VIRTUAL GETS REAL

» People are interested in using virtual technology for everything
from watching sports to taking 3D selfies for online shopping

» 44 percent even want to print their own food

RESTAURANT
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5. SENSING HOMES

» Within the next 5 years the internet could connect the
bricks and mortar that we use to build our homes

» 55 percent of smartphone users believe sensors will be

embedded into building materials to detect constructio /,\

errors, mold and electricity issues
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6. SMART COMMUT;

» Commuters want to use their time in a meaningful way and not just be
transported from Ato B

» 86 percent would use personalized commuting services if they were available.
However, over 50 percent are unsatisfied with current internet access
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/. eEMERGENCY CHAT

» Half of all smartphone users believe that social networks will be the
preferred method to contact emergency services within 3 years

» 6 out of 10 are interested In a disaster app that provides reliable,
verified information

D)

= $e e
il

i ~12- Source: Ericsson ConsumerLab, 10 Hot Consumer Trends 2016, 2015
© Ericsson AB 2015 | 2015-12-08 | Page 8 Base: 6,649 iOS/Android smartphone users aged 15-69 in Istanbul, Johannesburg, London, Mexico City, Moscow, New York, Paris, San Francisco, Sdo Paulo, Shanghai, Singapore, Sydney and Tokyo

L0 [




\\

8. INTERNABLES

» Half of all smartphone owners believe that internal sensors
will update us on our wellbeing within 3 years

» 8 out of 10 would like to use technology to enhance abillities
such as vision and hearing
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9. EVERYTHING GeTS HACKED

» A majority of smartphone users believe hacking and viruses
will continue to be an issue

» However, 1 in 5 says they have greater trust in an organization
that was hacked but was then able to solve the problem
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a virus was
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Base: 6,649 iOS/Android smartphone users aged 15-69 in Istanbul, Johannesburg, London, Mexico City, Moscow, New York, Paris, San Francisco, Sdo Paulo, Shanghai, Singapore, Sydney and Tokyo
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10. NeTIZEN JOURNALISTS

» Consumers share more information than ever before,
and believe it increases their influence

» More than a third believe blowing the whistle on a corrupt
company online has greater impact than going to the police

We have ‘
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3. Al Ends The
Screen Age

Artificial Intelligence will
enable interaction with
objects without the need
for a smartphone screen
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1. The Lifestyle
Network Effect

With diversifying online use,
social effects like crowd

intelligence and the sharing
economy multiply

2. Streaming
Natives

Teenagers watch more
YouTube video content

daily than other age groups
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5. Sensing
Homes

Bricks used to build
homes could include
sensors that monitor
mold, leaks and
electricity issues

4. Virtual
Gets Real

Consumers want
virtual technology

for everyday activities
such as sports, and
3D food printing

6. Smart Commuters

Commuters want to use their
time meaningfully and not feel
like passive objects in transit

9. Everything
Gets Hacked

Most smartphone users
believe hacking and viruses
will continue to be an issue

&

— " E—

[ o Sl [
e— N

7. Emergency Chat

Social networks may become the preferred
way to contact emergency services

POLICE HQ
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8. Internables

Internal sensors in our bodies
that measure wellbeing may
become the new wearables

10. Netizen Journalists g —

Consumers share more information than ever
and believe it increases their influence on society
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